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Annotation. Graphic design is a tool that is widely used nowadays to boost marketing
efforts and attract customers to a brand. Advertisers view graphic design as a crucial avenue
for communicating information about a product or service through visual means, ultimately
enhancing its competitive edge in the market. When it comes to marketing, design can influence
the look, feel, functionality, as well as the message a company intends to convey. Furthermore,
graphic design is closely related to marketing as it has the ability to conceptualize and actualize
a brand's visual identity - from logo creation to website development. Essentially, graphic
design in marketing plays a vital role in captivating consumers and influencing their behavior.
The emergence of the internet and social media has introduced a novel business paradigm
where a collaborative social media presence confers a competitive edge to brands. From this
perspective, social media marketing becomes an integral part of digital marketing and one of
the most important tools in the overall marketing strategy.

Keywords: graphic design, digital marketing, tools, communications, marketing
communications.

I'pa¢giyHnit AU3aMH AK iIHCTPYyMEeHT MPPOBOro MapPKETUHTY

AHotanis. CouiasbHi Mepexi 06'€AHYIOTb BeJIMKY KiJIbKICTh JiIoJed 3 pi3HUX chep
KUTTS JJi1 CTBOPEHHS, peJaryBaHHs, OOMiHy Ta o06roBopeHHs1 BMicTy B IHTepHeTi.
JlociTHEHHSI KOHKYPEHTOCIPOMOXHOCTI Ha LU(POBOMY pPUHKY MepejdadyaEe CTBOPEHHS
MapKeTHHIOBOI0 BMICTy, SIKMW aJanTOBaHUMW JJii TMeBHOI LiJIboBOI ayAauTopii i
pPO3NOBCIO/KYETbCA 4Yepe3 BiANOBiAHI muaTdopMu coujaabHUX Menia. AHasi3yrouu
Bi3ya/IbHUM KOHTEHT, MOXKHa N06AYUTH, 110 J,06pe po3p06/1eHH I KOHTEHT € OCHOBOIO OHJIaMH-
IPUCYTHOCTI OPEHAY, OCKIJIbKM Bi3yaJlbHUHA KOHTEHT INPUBEPTAE yBary Ta B3aEMOJil0 B
ColliaJiIbHUX Mepexax, 30inbllyoud BiABiAyBaHicTh Beb6-caTy. o6 mnigBUmuUTH
NpUBAOJUBICTD Ta ePEeKTUBHICTb Bi3yaJibHOI KOMYHiKallii, BaXXJIMBUW BIJIUB rpadiyHOro
JIU3aliHy Ha MapKeTHWHIOBi KOMyHikauil. ¥ IHTepHeTi 3'ABAs€Tbcs 6GaraTo maaTtdopM™, fKi
COpUAITh 6e3nepepBHOMY MOEJHAHHIO TEXHOJIOTII 3 MUCTEITBOM, TUM CaMUM CIPOLLYIOUYHU
Ipolec CTBOPEHHsS Bi3yaJlbHO NPUBAGJUBOrO KOHTEHTY. ToMy Il CTaTTs JAOCHiPKYE
Hal4acTillle BAKOPUCTOBYBaHi LMPOBi iIHCTPYMEHTHU Ta J1IaTPOPMHU, AKi HaAAIOTh pillleHHS 3
rpadivyHoro usanHy AJid NiiBUILLEHHS epeKTUBHOCTI OHJIallH-MapKeTUHTOBUX 3yCUJIb. bysin
BU3HAYeHi Ta MOPiBHAHI HAWOiNbII aKTyaJibHI BapiaHTH [IJI1 KOMIIJIEKCHOTO JOC/i/[>)KeHHS.
sl aHas1i3y BUKOPUCTOBYBAJIUCA CTATUCTUKA Ta aHaTITUKA OHJIAMH-TpadiKy 3a 10IOMOr00
miatdopmu SimilarWeb, sika cnenianisyerbcs Ha Takux nijisgx. Kpim Toro, nmpoBoauoch
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JOCHiPKeHHsI HaWO6iJbIl JOCTYNHUX IJIaTPOpM 3 ypaxyBaHHSM ixHIX QYHKIiOHaJIbHUX
MOXJIMBOCTEN Ta XapaKTEPHUCTHUK, 006 BUAIJIMTU HaWOiNbII OigxoAsmi Ta epeKTUBHI AJs
MapKeTHUHTY B cOLlia/IbHUX MeJjia. MeTa LibOro JOC/iPKeHHS - aHaJli3 rpadiuHoro gusaiHy Ta
Joro noTeHuiany K iHCTpyMeHTa A1 LUGPOBOTO MapKETUHTY.

['padiyHui aY3alH - e iIHCTPYMEHT, SKUM LIUPOKO BUKOPUCTOBYETHCS CbOTOAHI JJIs
NiBULIeHHS MapKeTUHTOBUX 3yCWJIb Ta NMPUBEPTAHHSA KJIEHTIB A0 O6peHAay. PekinaMoaBui
po3ryisgaTh rpadiuHUi AHU3alH K KJY0BUH Cllocib koMyHikalii iHpopMalii npo npoAyKT
abo mocayry 4epe3  Bi3yaslbHi 3acobu, 10 BpeWITi-pelIT MiABHUILYE  IXHIO
KOHKYPEHTOCIIPOMOXXHICTb Ha PUHKY. Y MapKeTHUHIy AW3alH MOXe BIJIMBATH HA BUIJAJL,
dyHKIIIOHA/IBHICTD, @ TAKOX MOBiZJOMJIEHHS, IKE KOMIIaHisg Ma€ HaMip nepeaaTu. Kpim Toro,
rpadiyHui AM3alH TiCHO NOB'SI3aHUN 3 MApPKETHUHIOM, OCKIJIbKM BiH Ma€ MOXKJIUBICThb
KOHILeNTyali3yBaTU Ta peasli3oByBaTH Bi3yaJibHy ileHTUYHICTb OpeHAY - BiJi CTBOpPEHHA
JIOTOTUIY J10 pOo3po6KU Beb-cauTy. CyTTeEBO, rpadiyHUMl JU3aliH Yy MapKeTUHTY BiJirpae
BaXXJIMBY pOJIb Y IPUBEPTaHHI CII0’)KUBAYiB Ta BIIMBI Ha IXHI0 noBeAiHKY. [loaBa IHTepHeTy Ta
ColliaJIbHUX Mepex BBOJUTb HOBY Oi3Hec-apajurMy, e CliJibHa NPUCYTHICTb B COLjia/IbHUX
MepexaxX Ha/lJa€E KOHKYPeHTHY NepeBary 6peHaM. 3 i€l TOYKU 30py, MAPKETUHT B COLiaIbHUX
MeJlia CTa€ HeBiJl'€EMHOI YAaCTMHOK IUPPOBOr0 MapKETUHIY Ta OJAHUM i3 HaWBaXKJMUBILLIHUX
iIHCTPYMEHTIB B 3arajibHiil cTpaTerii MapKeTHUHTY.

Kirouogi ciioBa: rpadiyHuM qu3aiiH, IUPPOBUN MAapKETHUHT, iIHCTPYMEHTH, KOMYHiKallii,
MapKeTUHI0BI KOMyHiKallil.

Introduction

Social networks bring together large numbers of people from different walks of life to
create, edit, share and discuss online content. Achieving competitiveness in the digital market
entails crafting marketing content that is customized to certain target audience and
disseminated through corresponding social media platforms. Taking a closer look at the visual
content, it can be seen that well-designed content is the cornerstone of a brand’s online
presence, as visual content drives attention and engagement on social media, accordingly
boosting website traffic. To enhance the appeal and efficacy of visual communication, graphic
design intervention in marketing communications is essential. Numerous internet platforms
are emerging to facilitate a seamless combination of technology with art, thereby streamlining
the process of creating visually captivating content. Therefore, the present article delves into
the most frequently utilized digital tools and platforms that offer graphic design solutions to
amplify the efficacy of online marketing endeavors. The most relevant options were outlined
and compared for the comprehensive study. To investigate the utilization of said platforms,
online traffic statistics and analytics were analyzed through the employment of SimilarWeb,
which is an online platform for such purposes. Further, an examination of the most frequently
accessed platforms was conducted with regard to their operational capabilities and
characteristics in order to highlight the most suitable and effective ones for social media
marketing.

The objective of this investigation is to analyze the field of graphic design and its potential
as an instrument for digital marketing.

Results
In recent years, there has been a significant surge in marketing research conducted on the
Internet due to its considerable potential as a tool for carrying out a market research. Drawing
from traditional marketing research definitions, it can be posited that online marketing
research incorporates the utilization of internet and network-based information technologies
as both a channel for facilitating research and a tool employed throughout each stage of the
study. Online research is a process that uses computer networks, including the Internet, to
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assist at any stage of the marketing research process, including problem definition, research
design, data collection, analysis and reporting [1-3]. Online marketing research is the collection
of primary data online through Internet surveys, online focus groups, online experiments, or
observation of online consumer behavior. Thus, a critical takeaway from these analyses is that
a crucial advantage of the Internet and information technology in the context of organizations’
marketing activities is the focus on conducting marketing research. Whether conducting
exploratory, descriptive, or causal research, each type utilizes online resources that provide
both the ability to conduct research in a virtual environment probing into new and exciting data
collection and analysis capabilities. To this category we referred the tools related as follows: to
online surveys (Google Forms, clicktools, SurveyMonkey), to online focus groups/interviews
(Google Hangout), to website activity analysis (Google Analytics, KISSmetrics, Heatmaps (e.g.,
www.crazyegg.com, www.clicktale.com, Alexa.com), content analysis carried out in the online
environment (Google Alerts, Google Trends, constant monitoring of conversations on social
networks, for instance via Radian6), monitoring competitors’ websites (e.g.,, Compete.com,
Alexa.com), etc. [4-8].

Graphic design, commonly known as graphic design, is defined as the process of
conceptualizing and presenting ideas by combining text and visuals in various mediums such
as books, brochures, images, magazines or any promotional materials. The form of graphic
design can be physical printed or virtual images, and the visual experience by the end user can
occur over a short or long period of time. Graphic design and its purpose can also vary from
commercial, social, educational to political formats. A website or printed marketing material
that solely comprises of textual content is not as visually appealing and poses a challenge for
the reader to comprehend. The significance of graphic design in marketing communications is
on the rise as marketers strive to captivate and persuade prospective buyers towards their
product or service.

Currently, the majority of corporations allocate considerable resources in terms of both
time and finances towards crafting their marketing communication materials via graphic
design.

7%
40%
4%
37%
m Stock photos m Original graphics
m GIF Video and presentations

Graphs and data visualization

Figure. 1. Visual assets most frequently used in graphic design.
Source: [15].
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From this perspective, the paramount challenge confronting businesses and marketers
alike is to guarantee that in the long run their marketing communications are deemed valuable
by prospective customers.

It is worthy of note that when it comes to visual content marketing, approximately one-
third of digital marketers claim that visual content holds the utmost significance. In second
place is blogging (27%), followed by videos (24%), live video (9%) and podcasting (1%).
Remarkably, individuals tend to retain merely 10% of the information conveyed through
auditory means after three days. In contrast, when a visual graphic is added to the same
message, people can effortlessly recollect an impressive 65% of the information after three
days. A majority of 60.8% digital marketers assert that incorporating visual assets is
indispensable for a triumphant marketing campaign. Additionally, it has been observed that
distributing 2,000 business cards to potential consumers can result in an increase of sales by
approximately 2.5%. Likewise, in terms of effectiveness, digital marketers noted that original
graphics (40%) perform best and generate the most engagement. Videos and presentations
come in second (24%), followed by stock photography (13%) and graphs and data
visualizations (9%). Moreover, 49% of digital marketers said that visuals are very important to
their marketing strategies. Additionally, 65% of digital marketing executives say that visual
assets such as images, infographics, illustrations and videos are an integral part of
communicating a brand's story. In fact, visual presentations are increasingly mentioned to be
more persuasive than non-visual ones [15].

Color is a significant component that exerts a potent psychological impact on the human
brain. First and foremost, color can communicate action, speak to a target audience, and convey
unique emotion and tone.
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Figure 2. The prevalent colors used for business branding in digital marketing.
Source: [15].

According to a survey, 92.6% of consumers consider color as an essential element that
influences their decision-making process when purchasing products or services. Furthermore,
research shows that 80% of website visitors perceive brand reinforcement through the use of
colors. Likewise, colorful advertisements are perceived by audiences 40% more frequently
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than their ordinary counterparts, whereas the application of color enhances readability by
40%, comprehension by 73%, and learning by 78%. Hence, it is evident that utilizing colors
plays a crucial role in brand recognition since employing specific hues associated with a
particular brand can increase its awareness among potential customers up to 80% [15].

Table 1 illustrates the foremost five software programs for graphic design.

Due to the emergence of new trends in graphic design, marketing scholars have focused
their attention on attracting customers through marketing communications in a globalized
market. Given the role that graphic design plays in marketing communications and brand
management, the existing research assessing the impact of graphic design on marketing
communications is limited. The present study aims to bridge this gap by evaluating the role of
graphic design in brand and marketing communications in terms of consumer response. In
marketing, swiftly capturing the focus of the intended audience is of paramount significance.
This appears to be the case when overcrowding the market space with content makes it difficult
for the end consumer to perceive advertising or print media. Therefore, marketers need to
ensure that marketing materials are designed in an innovative manner that is readily
comprehensible and perceptible to readers within the appropriate context. Graphic design
allows one to present concise and clear messages through novel design elements, which
ultimately creates an unparalleled visual experience for the audience [9].

Table 1
Top 5 Graphic Design Software

Ne Name Contents
1 | Adobe A graphic design editing platform with a wide range of tools, including pen
Photoshop | options, 360 panoramas, and color range masking.
CC
2 | Adobe A platform with advanced graphic design features such as enhanced
[llustrator | perspective drawing and figure construction, making it possible for the
CC platform to be used for creating websites, video games and other
promotional materials.
3 | Adobe Publishing software that can be used to layout promotional materials such
InDesign as web pages, magazines, newsletters as well as reports.
CC
4 | Canva A platform equipped with basic graphic design tools, enabling users to craft
elegant designs with minimal technical expertise.
5 | GIMP A free, open-source program containing easy-to-use tools for digital
retouching and photo enhancement, making it ideal for beginning graphic
designers.

Source: [15].

The paramount business objectives that companies intend to achieve through the use of
graphic design in their marketing materials are described below.

1. Capturing customers’ attention: One of the main factors that motivate marketers to use
graphic design is its ability to attract the attention of target consumers. Be it banner or digital
marketing, good graphic design will help marketers capture customers’ attention.

2. Increased sales: Gaining access to more customers will lead to increased revenue for
the company. Organizations make sure to include graphic design in their marketing
communications with the ultimate goal of increasing sales of a product or service.

3. Acts as a strong business identification: Graphic design is widely used in the design of
logos, business cards and other branding materials. These materials act as indirect marketing
agents and, in turn, create a strong perception of the business among target consumers.
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4. Go viral easily: The number of digital marketing activities in Oman is picking up pace
after the penetration of 3G and smartphones. The utilization of graphic design within the realm
of web design and content marketing is experiencing a notable surge. The benefits of graphic
design for business are that it helps marketers to distribute designs digitally, thereby
encouraging customers.

5. Improved market positioning: Marketing positioning is concerned with presenting a
product or service in a unique way to differentiate itself from other players in the market.
Through the incorporation of graphic design, marketers have the ability to juxtapose and
differentiate product attributes while presenting factual information.

6. Reduce time to market for more products and improve the return on investment:
Although graphic designers invest a significant amount of time creating marketing materials,
the enhanced potential of digital images and videos to circulate on social media platforms
enables businesses to reach a larger audience with minimal marketing endeavors. Moreover,
the cost of design and audience reach of digital media can be tracked quantitatively, which helps
evaluate the return on investment in marketing [10].

With the rise in the quantity of individuals utilizing the Internet and their time spent on
browsing, social networks are emerging as influential marketing platforms. Social networks are
Web 2.0 tools, sites, and trends that allow people to share content, disseminate information,
and build relationships. There are many forms of social media: blogs, microblogs, social
networks, information sharing sites, social bookmarking and voting sites, review sites, forums,
virtual worlds. Currently, this represents the most expeditious means of acquiring information.
Given the presence of these platforms in everyday life, there is an opportunity to connect with
consumers in new ways. Social media provides marketers with a platform to articulate their
opinions and establish channels of communication with prospective customers. In fact,
Facebook, Twitter, Instagram and other social networks have become a new medium for
promoting products and connecting with audiences; social media is used as a marketing tool.
In this way, many marketing goals can be achieved. Social media allows for the following: rapid
exchange of information and interactivity, stimulating the influence of direct marketing,
improving the branding process, directing attention to specific products, improving the loyalty
and trust process, conducting market research and monitoring competition, taking into account
consumer opinions, etc. The advantages of employing social media marketing are highly cited,
as a notable 86% of participants reported heightened brand awareness attained through their
endeavors. The second most important benefit is increased traffic (78%), followed by leads
generated (67%) and loyal fans (60%) [11, 12]. Accordingly, the ease of finding information
online gives shoppers more options than ever. In contemporary times, it is imperative for
brands to possess a social media presence. However, owing to the vast expanse of the social
web, businesses are confronted with an abundance of information, which poses a challenge in
establishing effective communication channels with their customers.

Brands use content marketing to create and share their stories. The Content Marketing
Institute defines it as “a strategic marketing approach focused on creating and distributing
valuable, relevant and consistent content to attract and retain a clearly defined audience and
ultimately drive profitable customer action”. It is worthy pf note that the focus is placed on
delivering value to the customer in the form of relevant information and ideas. Quality content
drives social media engagement and plays an important role in a social media marketing
campaign. Currently, brands are challenged to create and distribute content that generates and
maintains visibility for their social media posts, they are expected to produce content that can
answer all customer queries in a very attractive and creative manner. The art of graphic design
holds a crucial position in molding the online consumers' expectations. It serves as a visual
component that adeptly steers customers towards the intended messages. When reaching
people on social media, brands need to prove they have something to say. Thus, adequate
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content can position them as an authoritative and active member of the social media
community. Social media is inherently reliant on visual content, underscoring the criticality of
thoughtful content design. Marketing and graphic design work together to create the social
media space. With the help of graphic design, messages are presented through innovative
design elements that ultimately create a stunning visual experience for the audience. Capturing
customers' attention is one of the major factors driving marketers to integrate graphic design
into their content strategy. Design defines the visual appeal and user-friendliness of social
media. It serves as a conduit for executing visual marketing strategies through an array of
graphical elements, including but not limited to infographics, videos, newsletters, and
animations [13].

Contemporary society places a greater emphasis on visual communication, with printed
and written culture being replaced by visual culture. This shift has resulted in graphic design
becoming increasingly significant, as brands strive to visually represent their identity. Every
time customers interact with a brand, they are exposed to visual stimuli such as logos, shapes,
colors, characters, styles and other elements that define the brand's image. These elements are
associated with the brand and help customers identify it. In contemporary business, social
media has emerged as a crucial component, necessitating brands to augment their digital
footprint. The Internet allows for greater brand experience and brand engagement in
communities through interaction, which consequently leads to brand loyalty, encourages trust
and creates greater value for consumers. In the online world, it only takes four to eight seconds
to impress an audience, so attractive graphics play an important role in this process. Graphic
design can influence the look, feel, functionality and message a brand intends to convey. The
goal is to create a look and feel that harmonizes visual communication in a way that further
introduces the brand to the audience.The field of visual communication design is undergoing a
transformation in response to the evolving demands of individuals. Influenced by the
advancements in digital media, graphic design has evolved into a multifaceted discipline with
an array of online tools that facilitate the creation of captivating visual content. Using different
design techniques creates a point of differentiation in the market, strengthens the brand image
and increases customer loyalty. Consequently, compelling visual images connect the brand with
the audience. They encourage discussion and exchange of information. In addition, it has been
shown that visual appeal can influence the quality of consumer interaction with online stimuli
[13, 14]. As design serves as a conduit for the interaction between brands and consumers, it is
imperative that content be meticulously crafted to be both engaging and interactive. Providing
engaging online experiences influences customers' purchasing behavior, and designing such
experiences is challenging. Establishing the intended image and recognition are facilitated by
effectively appealing to individuals; diverse online platforms enable the generation of
compelling and impactful content on a daily basis. They help designers generate any type of
visual content and make the process more efficient. These image creation and editing software
provide the user with the ability to craft personalized visual content, graphs, charts, memes,
infographics, providing for a consistent look across all channels. In addition to producing
visually appealing graphics in a diverse array of formats, they offer the capability to effortlessly
disseminate and circulate designs.

Conclusions
Visual communication is the cornerstone of contemporary and future digital marketing.
High-quality content is an indispensable component of any successful digital marketing
strategy. For sophisticated photo editing, exceptional free solutions include Pixlr and BeFunky.
To craft unforgettable social media content, Canva and Fotor are unparalleled in their extensive
range of features that cater to diverse platforms and audiences. Genially is a tool designed for a
wide range of purposes, however it lacks some important features related to social media
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marketing. After evaluating the above tools for their efficacy in generating content for social
media marketing (SMM) based on the established parameters, it can be deduced that Canva
satisfies a greater number of these criteria. Nevertheless, alternative online resources prove
more advantageous for certain functions. Given the shift of modern business to online, social
networks have become the most convenient avenue for client acquisition. As visually-driven
beings, humans tend to allocate a significant amount of time on the abovementioned platforms.
That being said, to captivate an audience with advertising, a distinctive design must be created
that sets itself apart from the rest. A compelling visual presentation is paramount and can be
effectively achieved through user-friendly graphic design platforms that bolster marketing
communications. Visual imagery resonates in the memory and elicits empathy, thus making it
an ideal medium for expressing brand identity, promoting products or conveying messages all
of which yield influential, interactive and meaningful impact on customers.
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